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A B S T R A C T 
Showing the specificity of the work of the contemporary library, and the variety of its tasks, which go far 

beyond the lending of books.  The specificity of the library’s public relations concerning different aspects 

of its activity. The internal and external functions of the library’s public relations and their specificity. 

The significant question of motivating the social environment to use the offer of libraries, and simulta-

neously the need to change the negative perception of the library, which discourages part of its poten-

tial users from taking advantage of its services. The negative stereotypes of librarians’ work perpetuated 

in the public consciousness and their harmful character. The need to change the public relations of libra-

ries and librarians with a view to improving the realization of the tasks they face. Showing the public 

relations tools which may serve to change the image of librarians and libraries with particular emphasis 

on social media. This article is a review article, highlighting selected research on the librarian's stereo-

type and suggesting actions that change the image of librarians and libraries.  
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